"HHS % & &
The brand that pays.®

o)
+ + , - & %*
nn/, * * *O
!
& * 1,*

II##II

The brand that pays.®




L ox | 1 ,(1)
34
56 00 & 7
*
' % * ! 8
The brand that pays.®
9+6
, *
”* 0

The brand that pays.®




The brand that pays.®

The brand that pays.®




' 0A "<$ , "HH=8"##3
+ " A=H *
o, 8 , % A B 0
* !
1 % *
"9 0 0+0 i *
8+ % % * 0
"9 0 % *
, %
* 0
The brand that pays.®
o * AC*8D 0
' 8% *
' 2’ )
"& E*.
' 0

The brand that pays.®




35%- 33.56%

30%] 24.72%"
25%
20%1
15%
10%

5%6-

0% -

Heifers Steers Mixed Sex

% x 1>##=

1:# ##/

7’+ 21 ]
!

40%- 38.219%"

35%-

30%- 24.15%’ 24.43%
25%-

20%-
15%-
10%-

5% 1

0% -

0 1 2o0r3
Number of Time Implanted

% * 1># #=

9.
1># #i#




35%- 29 620> 33.85%
30%7 H %CAB
25%-
20%- 9.
1500 1;# #it#
.
10%-
5%
0% -
1 2 3 or more
Number of Harvest Groups
% * 1># #=
8F *
!
|- CAB Acceptance Rat
35%
25% > M

20%

15%

10%

5%

0%

200 222 245 267 290 312 335 357 380 402 425 447

Feedlot In-weight, kg




30%
25%
20%
15%
10%

5%

0%

]—0- CAB Acceptance Raté

M

% %& !"

#

55 56 57 58 5960 6.1 6.2 63 64 6566 67 6869 7

kg Feed:kg Live Weight Gain

30%
25%
20%
15%
10%

5%

0%

]—0- CAB Acceptance Ratd

L 4

ﬂ)

$1.32

$1.28

$1.24

$1.20

$1.18

Cents Per kg of Gain

$1.14

$1.11




Frx 7
!
G 0
0
(. A
0 ) 0
' & *0 1?2 A @
|9()%*
+0




b el
|

,, )
L T




